CONDE MAST

HISTORY

A Century of Styled Authority ™e name
Condé MNast Publications Inc. stands for the publishing
industry’'s most celebrated magazines and the dynamic
CondaMet interactive sites as well as wise corporate part-
nerships that extend a remarkabile influsnce over global
culture and lifestyle. Our business is alwvays about 1omaor-
raw, but our success is based on decades of editodial and
publishing excellence. For more than a century, Condé
Mast has featured the work of each period's most
ronowned editors, wiiters and photographers. By docu-
meanting and reshaping our notions of a changing world,
avery new Condé MNast title has bacoma the recognized
leadar in its fiold.

The Fonmeler condé Mast (1873-1942) was the
visionary L who founded the in 1909,
Originally from St, Louis, Mast came 1o Mew York and

astablished himsall as an innovative and successiul pub-
Esher while still a young man. His sense of style, his intel-
lectual curdosity, his nunuring of word-class talent and,
above all, his genius for producing magazines that drew
both readers and advertisers assured him a legendary
place in the industry. Condd Mast set the highest standard
for future leaders of cur comparny. i

“Class Publications Don’t Happen by Aceident”
=Ciondde Nast, 19153 m 1908, after Condé Nast bought
Viogue an elite women's fashion and soclety publication first
mhlm.mmmmmt_ﬂadmwm
idaas. He pioneered the concept of specialized publications —each
aimed at a target audience, now the nomm for magazines, but then
a revalutionary concept. In the earty 1910s, he added a Biitish
magazine called Vanily Fair to his purchases of Vogue and Dress (a
rival to the ina) and a financial stake in the

architectural joumal House & Garden, Nast was forward-thinking in
his mission to direct each magazine's circulation to a particular
group or class of peopke with common interasts. But it took a fow
years of expardmentation for him to setthe on workable formats. He
even tried marging two of his acquisitions as Drass & Vanity Fafr,
with limited succoss.

The Early Years of T'ogie conds Mast changed vogue
from an elite soclety joumal to one with an editorial focus on the
intarests of fashion-conscious women. Originally a weeldy, it was
published bimonthly untll the 1870, whaen it went monthly. The
aarly Vogue was about many of the topics stll covered by the mag-
azine today: fashion, beauty, home dasign, food, the arts, enter-
tainment, travel and politics. Mast was assisted in this transforma-
tion by such important company figures as Edna Woolman Chasa,
‘who worked at Vogue for an astounding sixdy-two years, thirty-
eight of them as editor. During har tenure as editor (1914-1952),
Vogue becama renowned for its coverage of Amardca’s elite and
featurad tha leading designs of the tima by Poiret, Chanal,
Schiaparelli and many others, as well as photography and Bustra-
tions by Baron de Mayer, Ecward Steichen and Cecil Beaton. In
1918, Mast also published British Vogue, the first intemational edi-
tion of any magazine. Today there are fifty Condé Mast magazines
in fifteen countries.




A Mid-Century, a New Creative
Foree at Condé Nast Hear the end of
Condé Mast's life, a figure entered the company
who was to become its dominant creative force
feor tha naxt fifty years, Alexander Liberman, bom
in the Ukraine, educaled in England and France,
fled war-tom Europe and began working in the an
departrmant at Vogue in 1941, An acclaimed artist
as well as an editor and designer, he drew on his
muthifarious cultural influences and his sense of
iath higtery and the future 1o push for greater
joumnalistic variety and o bring a greater spirit of
freedom and informality to fashion. As the editorial
director of Condé Mast from 1960 to 1994,
Libarman had a prafound influence over the
images that documantad the United States” rise
as a world power and its incroasing political and
cultural clout. Uberman also champloned the
photographic talents of such quintessential
Condd Nast contributors as Indng Penn, John
Rawlings and Erwin Blumenfeld.

A\ Era ol Expansion eythe
and of the 1950s, Condé Mast had a
naw owner and a number of influen-
tial titles. S. | Newhouse, Sr., wasa
successhd newspaper publisher who
purchased a controling interest in
Tha Condié Nast Publications in
1850, That year, the company also
acquired Mademoiselie, the first fash-
ion magazine directed toward young
college-aducatod Amercan women,
and Bric's, the authority on wed-
dings and marriaga.
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The fir ondé Mast title, Vogue both reflacts

and drives global fashion. For more than a cantury,

the use of Inteligent writing and 1op phote
phers. Read a Vogue for its sense of

adveniure, humar and for the fan that




